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This investor presentation (the ‘Presentation’) has been prepared by Achiko Ltd (the ‘Company’ or ‘Achiko’ and
together with its subsidiaries, ‘we’, ‘us’ or the ‘Group’) solely for informational purposes and has not been
independently verified and no representation or warranty, express or implied, is made or given by or on behalf of
any of the Group. The Company reserves the right to amend or replace the Presentation at any time, and
undertakes no obligation to provide the recipients with access to any additional information. The Company shall
not be obligated to update or correct the information set forth in the Presentation or to provide any additional
information. Nothing in this Presentation is, or should be relied upon as, a promise or representation as to the
future. The Company disclaims and excludes all liability (to the extent permitted by law) for losses, claims,
damages, demands, costs and expenses of whatever nature arising in any way out of or in connection with this
Presentation, its accuracy, completeness or by reason of reliance by any person on any of it.

Certain statements in this Presentation are forward-looking statements. These statements may be identified by
words such as "expects“, "looks forward to“, "anticipates“, "intends“, "plans“, "believes“, "seeks“, "estimates“, "will“,
"project" or words of similar meaning. By their nature, forward-looking statements involve a number of risks,
uncertainties and assumptions that could cause actual results or events to differ materially from those expressed
or implied by the forward-looking statements. These risks, uncertainties and assumptions could adversely affect
the outcome and financial consequences of the plans and events described herein. Actual results may differ from
those set forth in the forward-looking statements as a result of various factors (including, but not to, future global
economic conditions, changed market conditions, intense competition in the markets in which the Group
operates, costs of compliance with applicable laws, regulations and standards, diverse political, legal, economic
and other conditions affecting the Group’s markets, and other factors beyond the control of the Group). Neither
the Company nor any of its respective directors, officers, employees, advisors, or any other person is under any
obligation to update or revise any forward-looking statements, whether as a result of new information, future
events or otherwise. You should not place undue reliance on forward-looking statements, which speak of the
date of this Presentation. Statements contained in this Presentation regarding past trends or events should not
be taken as a representation that such trends or events will continue in the future. Due to rounding, numbers
presented throughout this and other documents may not add up precisely to the totals provided and
percentages may not precisely reflect the absolute figures. The documents provided in this Presentation include
supplemental financial measures that are or may be non-GAAP financial measures.

This Presentation does not constitute or form part of, and should not be construed as, an offer or invitation or
inducement to subscribe for, underwrite or otherwise acquire, any securities of the Company nor should it or any
part of it form the basis of, or be relied on in connection with, any contract to purchase or subscribe for any
securities of the Group, nor shall it or any part of it form the basis of, or be relied on in connection with, any
contract or commitment whatsoever. This Presentation constitutes neither an offer to sell nor a solicitation to buy
securities of the Company and it does not constitute a prospectus or similar notice within the meaning of articles
35 et seqq. or 69 of the Swiss Financial Services Act or a prospectus pursuant to the laws of any other jurisdiction.
This Presentation may be considered to be marketing material.
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Company Highlights

Ø Market opportunity in Diagnostics with a leading Covid-19 DNA aptamer based test. 
Now producing out of Indonesia and Taiwan, and being distributed for sales.  
Responding to worldwide interest.

Ø Important as this is the diagnostic for testing mainstream pathogens and is a lead 
for other sensitive and specific cases, as a possible alternative to traditionally 
accurate molecular approaches.

Ø Product is attached to a digital platform that will wrap AptameXTM with other 
diagnostics and bring an affordable and friendly test to mass markets.

Ø Initial rollout in Indonesia is with Nahdlatul Ulama, Indofarma and others with a 
view to administering up to 10m tests per month in 1H 2023.  Production and rollout 
has commenced.

Ø Secured key investors in Switzerland and is currently transforming the Board / 
Management.



Corporate Overview



Why DNA Aptamers?

Vision and Mission

Vision
To build a world class valuable diagnostics company

Mission
To enable individuals and healthcare providers everywhere 
with the means to measure and understand their health on 
a timely, affordable and accurate way.

Strategy
First with Covid-19 in Indonesia and transforming Teman
SehatTM to provide an affordable testing platform, and then 
connecting best of breed diagnostics development to 
underserved markets to offer affordable testing 
everywhere.



Corporate Data

Cap Table

• 145, 153, 911 Shares
• 10,448,821 Options (ESOP)

Key Shareholders

• 13.7m Heracles Investment Group 
Limited 

• 10m PT Media Nusantra Citra TBK 
(Indonesia)

• 10m SSUG (Swiss)
• 5.2m Neural Networks
• 3m Lotus Healthcare 

CODE: ACHI:SWX (SIX Swiss Exchange)  
ISIN: CH0522213468

21 November 2022

Listed on SIX Swiss Stock Exchange 
(ACHI) and OTCQB (ACHKF).   Achiko is 
a healthcare technology company that 
is developing new innovations and 
disruptive diagnostic solutions that put 
people first

Achiko holds exclusive 
commercialisation rights to 
AptameXTM its accurate and low cost 
Covid-19 rapid test with an integrated 
platform Teman SehatTM (“Health 
Buddy”).  It has successfully registered 
AptameXTM in Indonesia, received the 
CE Mark in the European Union, and 
has commenced sales.  And Teman
SehatTM is being transformed into a 
diagnostics as a service platform.

Achiko aims to deliver fast, accurate 
and affordable diagnostic testing for a 
range of diseases in the rapidly 
evolving healthcare diagnostics field, 
and subject to finance, expects to have 
those products commercially available 
at the end of 2022 and in 2023.



Board of Directors Executive Team

Advisory  
Board

ALLEN WU
Chairman of the Board

Serial entrepreneur 
across media, FinTech 

and investments 
sectors across Asia 

and Africa

STEVEN GOH
Director/Chief Executive Officer

Serial Entrepreneur who 
founded Australia’s first 

online stockbroking  
company, managed 

over 120 IPOs and co-
founded one of  the 

world’s first social  
networks

Consulted to media, 
tech and finance. 
Advised dozens of  

incubators and  
startups. Appeared in 

CNN, WSJ,  Bloomberg, 
Economist and many 

others

GLENN CROSS

A 40-year global life sciences  veteran 
and former CEO/COO of  Ausbiotech

for 13 years. Consults and advises 
throughout the  biotech sector on the  

commercialisation of science,  
including business development  and 

capital raising

CHARLES PAN

Over 25 years’ experience in  
investment M&A, strategic partnership, 
startup management and ecosystem  
development for East Asia and Silicon 

Valley. Currently Chief Investment 
Officer for Eastern Media Group and 

strategic advisor to Sigknow
Biomedical, both in Taiwan

DEREK BRANDT

Over 25 years’ medical and in-vitro 
diagnostics experience.  Worked with 

international organisations (Roche, 
Gerresheimer) as well as small to mid 
size businesses in the technology and 

medical device industry

Co-founder and director of  
Regenacellx, specialising in  

Regenerative Medicine.  Developing a 
DNA aptamer-based technology in 

response to Covid-19. Served as visiting 
academic at Harvard (2000) and 

Oxford (2018-19).

DR MICHAEL EDEL
Inventor, AptameXTM

DAVID HODGE
Head of Corporate 

Development

Over 30 years’ experience as a 
corporate development advisor to 

global companies on business 
transformation and strategic 
challenges in emerging and 

developed markets across healthcare, 
manufacturing, tech and banking and 

finance sectors

LARS BIRKMANN
Chief Financial Officer

Over 20 years experience in the Swiss 
life sciences sector and has been 

involved in all areas of finance from 
accounting, financial control, HR, IT, 
supply chain management, treasury, 

and mergers and acquisitions.

Advisory  
Board

Blend of local and international diagnostics and corporate expertise 
to be further strengthened in 2022  



Opportunity & Strategy



Market Overview (IVD)

The IVD Market is a USD113bn market by 20301

The industry is characterised by regulated and 
often entrenched legacy products and sales 
channels, using classical testing formats such 
as Molecular and Immunoassay approaches.

The Covid-19 pandemic demonstrated: 
opportunity for new diagnostic approaches, the 
reach of testing in developed and less 
developed countries, the need for friendlier and 
more accessible sensitive and specific 
approaches to testing, and the demand for 
telehealth and other DIY solutions.

We estimate that through technology change, 
the Addressable Market for Aptamer based 
solutions in that time may be over USD48bn2

Source: https://investmentbank.com/diagnostics/

1. https://www.bloomberg.com/press-releases/2022-09-05/in-vitro-diagnostics-market-size-worth-113-38-billion-by-2030-grand-view-research-inc
2. See Appendix

Industry Composition by Classification

https://www.bloomberg.com/press-releases/2022-09-05/in-vitro-diagnostics-market-size-worth-113-38-billion-by-2030-grand-view-research-inc


Why DNA Aptamers?
Discovered alongside Selex in 1990, aptamers are single-stranded DNA or RNA 
oligonucleotides that bind to specific targets via shape recognition, with high 
affinity and specificity.  They are synthetic, can be produced cheaply and at scale.

Compared to an Antigen / Enzyme

The use of a DNA aptamer has many 
advantages over the use of an antibody, 
including:
• an equal or superior affinity;
• target specificity;
• a smaller size;
• easier modification and immobilisation;
• better stability;
• higher reproducibility; and 
• lower costs1.

Future

Material advantages in aptamers allow for 
new testing formats that degradable, 
more clumsy and less precise antibody 
approaches may yield.  These include 
electronic biosensors and microfluidics.

Summary: Whilst the first commercial use of aptamers was in 2004, AptameXTM represents the 
first large scale use of DNA aptamers versus antibodies in rapid tests and is positioned for greater 
success as the platform allows for new testing formats at scale.

1 ”Aptamers and Their Biological Applications”, Song, Lee and Ban, 2012 https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3279232/
2 “Application of Aptamers in Virus Detection and Antiviral Therapy“, Zou, Wu, Gu, Shen and Mao, 2019. https://www.frontiersin.org/articles/10.3389/fmicb.2019.01462/full

Disruption: DNA Aptamers 

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3279232/


Indonesia: Monthly Active Users for Halodoc / Alodokter are estimated to be under 10% of the 
population of Indonesia, contrasted with > 70% smartphone penetration.  Costs of tests range from 
USD5 for DIY, to between USD30 to USD100 if performed remotely.

Disruption in Healthcare

Explosion in telehealth usage… In conjunction with 
existing channels

In Indonesia, emphasis is on 
advice + prescription



AptameXTM is a breakthrough Covid-19 rapid 
test that offers ease of use, low cost, and high 
sensitivity (through the use of DNA aptamers), 
in a platform working with Teman SehatTM

(Health Buddy).

• Step 1: Launched AptameXTM (a 
breakthrough Covid-19 rapid test) with 
Teman SehatTM in Indonesia.

• Step 2: Replicate in other geographies 
through a CE Mark, and localisation, and 
transform Teman SehatTM into a Testing as a 
Service platform

• Step 3: Introduce other diagnostics into the 
channel won with AptamexTM / Teman
SehatTM (e.g Dengue, others).

AptameXTM Product Strategy

Wide

Narrow

Focussed Global

Step 2:
CE Mark
+ AptameXTM

+Telehealth 
transformation

Step 1:
Indonesia
+ AptameX

Step 3:
Range of
Diagnostics



Covid-19



Needs no introduction...



Welcome To 
Living with 

Covid-19
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Moving Beyond Mass Testing

• The Mass Testing market of the pandemic is over.

• Covid-19 presents medium to long run challenges to 
healthcare, manufacturing, tourism and other key 
enterprises.

• Rapid Antigen Tests are failing in sensitivity due to 
mutation and design.  And a PCR testing is impractical 
in the long run for most countries.

• Ratio of Covid-19 testing in LMICs to developed 
countries was as high as 80:1.

• Therapeutics are only effective if administered in the 
first few days of being symptomatic (if its too long, its 
too late).  Hence the right test is critical.



Indonesia ranks 22nd of all countries in the 
world for volume of Covid-19 tests and yet 
not in the top 100 for Covid-19 tests per 
thousand of population.

Achiko’s AptameXTM Covid-19 rapid test and 
digital platform offers a very competitive 
alternative to leading local offerings and can 
help increase access to more of the 
population to testing in line with the 
government's objectives.  

Halodoc Home Care, Indonesia’s largest on-
line health provider, sells a Covid-19 rapid 
test for Rp349,000 (> USD22.3) and a PCR 
test for Rp549,000 (USD35) compared to 
AptameXTM at USD3.50.

Covid-19 Tests  (Jan 20 – Jun 22) *

Example: Indonesia Covid-19 Test Opportunity

Source: 'https://ourworldindata.org/coronavirus' [Online Resource]

Country

 Total 
Tests 
(Mn)

Tests / 
'000 

Popn.

Access  
Indonesia 

(=1) Country

 Total 
Tests 
(Mn)

Tests / 
'000 

Popn.

Access  
Indonesia 

(=1)

1 China 16 Australia 73.4     2'830     13.0           
2 USA 912.0   2'708     12.5           17 Brazil 70.9     331        1.5             
3 India 858.5   609        2.8             18 Denmark 64.6     11'043  50.9           
4 UK 503.0   7'480     34.5           19 Singapore 64.0     11'852  54.6           
5 Russia 295.2   2'034     9.4             20 Canada 62.2     1'629     7.5             
6 France 278.2   4'126     19.0           21 Malaysia 60.6     1'806     8.3             
7 Italy 224.8   3'785     17.4           22 Indonesia 59.8     217        1.0             

8 Austria 189.8   21'272  98.0           23 Czechia 54.6     5'193     23.9           
9 UAE 168.5   17'994  82.9           24 Japan 53.5     429        2.0             
10 Turkey 163.2   1'924     8.9             25 Iran 52.3     594        2.7             
11 Germany 131.3   1'574     7.3             26 Israel 51.7     5'569     25.7           
12 South Korea 100.3   1'934     8.9             27 Slovakia 51.2     9'405     43.3           
13 Spain 93.2     1'962     9.0             28 Hong Kong 47.7     6'363     29.3           
14 Vietnam 85.8     880        4.1             29 Saudia Arabia 43.2     1'202     5.5             
15 Greece 84.5     8'088     37.3           30 Portugal 42.7     4'150     19.1           

• PCR and rapid tests reported to Governments
Source: 'https://ourworldindata.org/coronavirus' [Online Resource]

Indonesia represents an attractive market opportunity for Achiko.



APTAMEXTM



Achiko has a Unique Test 

• User-Friendly: Sampling involves a minty 
mouthwash and spit into a tube. No painful 
swabs.

• Accurate: Indirect detection with gold 
nanoparticles  means higher sensitivity to 
detect low viral loads and new variants.

• Fast: Results processed in under 15 minutes.

• Affordable: Cost of a cup of coffee

• Scalable: Test kit consumables (plastics, 
reagents) can be manufactured at scale.

• Optional: Spectrophotometer.  Subject to 
testing, other more lightweight solutions may 
be used.



User Experience

* Means to allow gold nanoparticles, displaced upon binding of the 
aptamer to the viral target, to aggregate.

Sampling (1-3 minutes)

1. Self-sample saliva sampling
• Listerine mouthwash to standardise the mouth
• Rinse with water
• Dribble saliva in a tube.

2. Sample submission.  Saliva specimen are coded, stored at 
4-8°C (in cool box) and transported to the testing lab.

Analysis (under 15 minutes)

3. Saliva specimen are diluted in water and a small portion is 
added to the AptameXTM reagent in a cuvette.

4. After 10 mins, a salt solution is added to stop the reaction*.  

5. The cuvette is scanned in a spectrophotometer 
(10 seconds per scan and around 100 tests per hour).

6. The spectrophotometer detects the colour change.

7. Software analyses colour change; determines a positive or 
negative result.



Results

Ø Classification model shows a strong separation 
with PCR (nasopharyngeal swab) and PCR 
(saliva) positives and negatives.

Ø Tests in the lab (Indonesia) using spiked 
synthetic saliva also shows predictive results.

Ø Quality Control done independently in 
Singapore and Taiwan show comparable 
results to those from Indonesia.

Ø Able to regress the model and apply it to prior 
data. The results are similar..

Ø We believe this is important because from 
Singanayagam1 and many other studies, Covid-
19 (especially the Omicron variant) spreads at 
low viral loads and typically are not detected by 
most rapid tests. And if replicated, AptameXTM

appears to outperform PCR (saliva), and may 
be a viable alternative as a user friendly, mass 
market, low-cost test. Source: “DNA Aptamer Gold Nanoparticle Colorimetric Diagnostic Test Kit of 

Saliva Samples for SARS_Cov2 Virus Linked to Mobile Phone Application 
(Aptamex™)”, https://doi.org/10.1101/2022.02.09.22269224

1. Singanayagam Anika, Patel Monika , Charlett Andre , Lopez Bernal Jamie , Saliba Vanessa , Ellis Joanna , Ladhani Shamez , Zambon Maria , Gopal Robin . Duration of infectiousness and correlation with RT-
PCR cycle threshold values in cases of COVID-19, England, January to May 2020. Euro Surveill. 2020;25(32):pii=2001483. https://doi.org/10.2807/1560-7917.ES.2020.25.32.2001483 



AptameXTM Outperforms Other Rapid Tests

Performance characteristics of the rapid antigen detection kits for the presence of SARS-CoV-2 virus in respiratory specimens2

* Specimen type: nasopharyngeal aspirate & throat Swab   |   CT value: Sensitivity (%)
** Performed in preproduction materials at the end of December 2021, 

1: “Evaluation of rapid antigen detection kit from the WHO Emergency Use 
List for detecting SARS-CoV-2” by Gannon C. K.
Mak, et al. Journal of Clinical Virology, Vol 134, Jan 2021, 104712

2: “Analytical sensitivity and clinical sensitivity of the three rapid antigen 
detection kits for detection of SARS-CoV-2 virus”, Gannon C. K. Mak et al., 
Journal of Clinical Virology, Vol 133, Dec 2020, 104684

Panbio
Abbott

Respi-Strip
Coris Bioconcept

Nadal
Nal von Minden

Standard Q
SD Biosensor

AptameXTM

Achiko*

Low Ct 15.30: 100% 16.70: 77.8% 16.27: 100% 16.70: 100% 13.4: > 97%

Mid Ct 22.85: 83.3% 24.07: 6.6% 23.77: 16.7% 24.07: 75.0%

High Ct 31.43: 11.1% 31.82: 0% 31.50: 0% 31.83: 0% 33.2: > 97%

Overall 23.33: 68.6% 24.39: 22.9% 23.61: 34.4% 24.39: 60.0% 23.2: > 97%

Covid-19 testing is typically performed using a nasal swab and falls into either a PCR 
test (highly accurate), or a rapid test (typically antibody / enzyme based).  Covid-19 
has typically been spreading at lower viral loads (˜28.3 for original wild type1), thus 
the sensitivity of a test is crucial. 



Indonesia



Indonesia Snapshot

Indonesia is the emerging Asian Giant …

World's largest island country (17,000+ islands)

World’s 7th largest economy (GDP purchasing 
power parity)

Size: 1,904,569 sq. kilometres (735,358 sq. miles).

Population : 270 million people, (world's fourth-most 
populous country and the most populous Muslim-
majority country.)  

Rising middle class of over 100 million people.

Ranks 22nd in the world for volume of Covid-19 tests 
yet only 56th for test per ‘000 of population

Rated one of a number of countries globally with the 
most rigorous Covid-19 testing policy and most 
comprehensive contract tracing policy

… and Achiko’s Initial Launch Market

Partner Network: Indonesia’s leading pharma, 
packaging and distribution companies

Regulatory Approval: Indonesian Ministry of Health to 
market and sell AptameXTM Covid-19 rapid aptamer test 
along with its contract tracing platform, Teman SehatTM.

Manufacturing: Taiwan, Indonesia and Singapore 
provide supply chain flexibility and security.

Distribution: Partnered with Indofarma (part 
government owned), to deliver testing and assurance 
services to the public and contract to supply Nahdlatul
Ulama, the world’s largest Islamic association (over 90m 
registered members in Indonesia) 5 Mn tests per month 
(subject to capacity), increasing to 10 Mn tests after 6 
months.

Economics: Indicative pricing of USD 3.50 per test 
compares to competitive offerings of > USD 22.

Key leading product + Digital pathway + Key Partners = Strategy for Success



Partnered for Success

Taiwan

Indonesia

UV-Spectrophotometer

HPLC Water &
Salt Solutions 

ConjugateDNA Aptamers

Tubes, Cuvettes
& all plastics

Printings & Packaging

Nahdlatul Ulama –
world’s largest Islamic 
association:
• 90mn registered 

members
• 6,000 schools
• 600 clinics & 

hospitals
• Demand for 5Mn 

tests per month as 
soon as Achiko has 
productive capacity

• Increasing to 10Mn 
tests per month after 
6 monhts

One of the oldest 
pharmaceutical companies, 

partly owned by the 
government and part of 
BUMN Farmasi Holding.

Assembles AptameXTM using 
toll manufacturing

Finished Covid-19 diagnostic kits 

Leading distributor of 
medical and diagnostic 

devices with a vast 
network into government, 
healthcare institutions and 

retail markets. 

Medical device and 
pharmaceutical distribution 

company with a large 
network of relationships and 

distribution channels that 
includes hospitals, 

pharmacies and clinics.

Raw Materials
Supplier

Manufacturing
Partner

Distributing
Partners

Sales & Marketing
Agreement

Partnering with Indonesia’s leading companies to deliver AptameXTM.

Media Nusantara Citra (MNC)

Largest media company in Indonesia with 
> 70% TVC market share, and covers 

production, news, cable, online



1 2 3Commenced rollout to 
key schools, clinics, 
commercial enterprise, 
with the view of reaching 
several hundred locations 
in the ensuing weeks.  
Not just to NU, but also to 
other customers.

No longer just schools.  
Workplaces, residential, etc.  
Commenced training and 
rollout to locations now and 
managing workflows and 
processes.

Integration now with 
payments, 3rd party clinic 
training (south Jakarta), 
etc.

Rollout Commenced



Production



Aug: 2020 & Feb: 
2021. Sourced 
conjugate from 
Spain in two lots

Dec 2020: 
Sourced plastics 
from China

Aug 2021: 
Sourced conjugate 
from Taiwan

Nov 2021: Plastics 
developed with 
inhouse 
moulding

June 2021 June 2022Jan 2022

May 2022: Produced 14k 
kits and 96% tested active.  
Ready to scale

June 2021: Produced 144k kits (faulty 
conjugate is contaminated with 
bacteria & fungus at source. Recycling 
materials.)

September 2020: 
Prov Patent filed 

Road to Production

Sept 22: ordering supplies 
including plastic molding
Oct 2022: Pilot production 
commenced, 10K kits 

Nov-Dec 22: Passed QC, 
commencing mass 
production and rollout

Nov 2022



• Initial Selling Price ~ USD3.12 per Test 
after taxes.

• Amortisation costs per test relate to the 
purchase of plastic moulds and other 
fixed production infrastructure.

• Indicative material costs ~ USD0.43 , 
reducing to under USD0.25 for a total 
production costs of USD0.86 when 
producing 10m or more kits per month.

• Indicative Operating Cost ~ USD 1.19 
reducing to under USD0.70 per test on 
volume.

• Working with Indofarma and NU, to 
produce mass production in Q4 2022, 
and 10m per month by 1H 2023, s/t to 
production capacity and market 
conditions.

References :
• https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2291729/ Nucleic Acid Aptamers for Target Validation and
• Therapeutic Applications
• https://www.bmj.com/content/bmj/370/bmj.m2516.full.pdf Diagnostic accuracy of serological tests for covid-19:
• systematic review and meta-analysis

Indicative Test 
Economics

* Costs are calculated based on current quotes and initial commercialization work. 
Actual costs and estimates may change depending on business and other conditions

http://www.ncbi.nlm.nih.gov/pmc/articles/PMC2291729/
http://www.bmj.com/content/bmj/370/bmj.m2516.full.pdf


Financials & Outlook



Cash Flow Outlook

• Delays in completing the annual accounts and scheduling 
the AGM has inhibited Achiko’s ability to expand its share 
capacity and raise capital to fund capex for production. 

• As a result, expected cash flows from sales in Indonesia have 
been delayed, placing additional pressure on the Company’s 
finances.

• The audit was extended 5 times as a function of logistics in 
securing company records, resourcing complexity, and 
unexpected illness (covid) in the team.

• Achiko announced its annual results on 26 June 2022, 
however the Swiss SIX Exchange suspended trading over 
concerns it may be in breach of Swiss law regarding over-
indebtedness.

• With the support of key Swiss shareholders and increased 
subordination of creditors, the Company was able to allay 
these concerns to resume trading at the end of August 2022.

• The level of demand in Indonesia is expected to drive positive 
cash flows as Achiko commences production at scale with 
increasing sales planned for the first quarter of 2023.

Equity and Debt Financing in 2022

April

• CHF10Mn equity subscription agreement with Riverfort –
availability and timing subject to shareholder approval

• CHF2.0Mn loan facility over 2 years with Riverfort – immediate 
drawing of CHF300k

May

• CHF1.25Mn loan financing from Negma and Buranto with 
CHF500k outstanding

August

• CHF1.25Mn convertible financing led by key Swiss shareholders 
and new investors

December

• Measured share capacity expansion through an annual refresh 
and at the upcoming AGM - allowing the Company to raise further 
capital to continue to manage its financial obligations and scale 
production to meet demand in Indonesia.

Overview



• Company cost reductions in the 2H 2021, are evident in 
the first half of 2022, with the operating loss 
substantially reduced.

• Achiko completed its half year accounts on 30 
September and reported an operating loss of USD 2.5 
million in comparison to a loss of USD 4.4 million in the 
second half of 2021 and USD 4.9 million in the first half 
of 2021.   Lower operating loss and Adj. EBITDA1 is a 
function of cost management measures and a reduced 
Swiss footprint in 2022.

• Assets are primarily intangible and in the case of a 
liquidation balance sheet, would be written down to nil.

• To date, the company has been relying on market 
based financial instruments, but as Achiko is now 
moving to sales and production, in the event of external 
financing, is looking at strategic and long term
investors as a source of finance.

• AGM is planned for December 2022, and a follow-on 
General Meeting is planned for early 2023.

Half-Year Financial Results

USD 30.Jun.22 31.Dec.21 30.June.21
Unaudited Unaudited Unaudited

Profit and Loss

Revenue -                  24,596             37,811             
Loss for the Period (2,496,096)      (4,362,500)      (4,959,279)      

Balance Sheet

Total Equity (6,908,057)      (4,584,926)      (4,154,784)      
Total Liabilities 1 9,255,996        6,499,342        5,764,044        
Total Assets 2,347,939        1,914,416        1,609,260        

1 Includes at 30 June 2022,  $4,446,741 of subordinated, convertible and related party debt



Next Steps
• Mass Production in Indonesia / Taiwan.

• Rollout and Sales in Indonesia

• Testing / Validation outside of Indonesia.

• Next product

• Tech integration / Teman SehatTM update.

• AGM / Board & Management Updates, 
moving to alignment.

Summary
• Unique leading product in markets in 

disruption: AptameXTM + Digital.

• Leading market in Indonesia with top tier 
partners.  Country of 280m people and route to 
market to whole of country.

• NU Sales and marketing alone is to scale to 
10m+ tests per month.

• Positioning for success with other product and 
expansion in other markets.

• Transformation: Alignment of  Board, 
management and organisation against 
opportunity.

Summary & Next Steps



Email
ir@achiko.com

Website
www.achiko.com

Achiko AG
Tessinerplatz 7
8002 Zurich
Switzerland 


